3
EN 101 Fundamentals of Composition | 3 ENG 110 College Writing I: Persuasion 3
CS 105 Intro to Microcomputer Applications* 3 CSC 155 Intro to Computer Applications for 3
Business
Social Science: EC 101 Macroeconomics 3 ECN 150 Intro Macroeconomics 3
AC 203 Managerial Accounting 3** BUS 207 Managerial Accounting 2%%
BA 102 Principles of Marketing 3 BUS 204 Principles of Marketing w Applications | 3
EC 102 Microeconomics 3 ECN 201 Intro Microeconomics 3
EN 102 Fundamentals of Composition Il 3 ENG 210 College Writing II: Research 3
PL 100 Philosophy and the Human Condition 3 PHL 151 The Human Person 3
BA 103 Legal Environment of Business 3 BUS 303 Legal and Ethical Environment of 3
Business
BA 212 International Marketing 3 Elective credit 3
BA 219 Internet Marketing 3 Elective credit 3
Religion Elective 3 Religion Elective 3
MH 203 Statistics | 3 Math elective, unless MH 204 is also taken, then 3

the combination of these courses will satisfy BUS
202 Applied Quantitative Methods for Business

BUS 100 Business Perspectives
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